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I wake up early.
I capture a thousand 
ideas, shake and share them,
focus and turn good ones 
into opportunities.
I move forward to make it 
happen, try, fail, do it again, 
make it work and improve it 
with the help of others.

I am more
than an entrepreneur.
I am a maker.
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Entrepreneurs 
are makers, 
we make
entrepreneurs
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emlyon business school,
more than just a Grande Ecole

-
Bernard BELLETANTE // 
Dean & CEO

Between now and 2025, entrepreneurs, business leaders and 
experts everywhere will need to get ready for three major 
disruptions in our world:

•   Demographic (8 billion people, 65% of the world’s population 
living in cities, with life expectancy of up to 120 years).

•   Scientific (water and energy supplies, impact of 
nanotechnologies, biotech and genetics, replacement of 80% 
of existing technologies and a knowledge and media boom).

•   Creative (112 million students will enter higher education, 
driven by countries such as China, India and Indonesia).

Instead of being frightened by these major shifts, we should 
instead seek to understand and accept their importance 
to future outlooks and solutions. Higher education will be 
intrinsically linked to the world at large – truly globalised, 
digital and innovative. Traditional curriculum, learning speeds 
and career pathways will need to be overhauled. emlyon 
business school is here to help you embrace these challenges 
and give you the tools you need to tackle them head-on, 
experimenting with new ways of forging your own path and 
building a personal programme and career plan.

We don’t want to simply select the very best students, 
deliver your programme and send you out into the world 
with knowledge and a degree certificate. We won’t even rest 
at seeing you embark on a successful career. We have much 
higher ambitions for you.

Here at emlyon business school, we’re about shaping skills and 
talents. It’s our job to help you turn questions into challenges, 
challenges into opportunities and opportunities into solutions. 
To teach you how to learn, unlearn and relearn.

These skills will help you navigate the minefield of information 
at your disposal, develop a critical, forward-thinking approach, 
adopt a lifelong commitment to learning and, in doing so, make 
you eminently more employable and sharpen your ability to 
bounce back from adversity.

Here at emlyon business school, we’re about making new 
connections and breaking the status quo. We connect 
knowledge, curate ecosystems, and advise and educate 
businesses. We transform people and organisations, opening 
their eyes to things they still can’t quite believe. We work with 
our students and partners to build things together, driving 
creativity and innovation and fostering a culture of change. We 
firmly believe that business has a role to play as a mediator, 
offering new solutions to global challenges. We invite you to 
join us in this unique adventure.

Twenty years from now, some 80% of the jobs and positions 
we take for granted will have disappeared entirely or changed 
fundamentally. So choosing us isn’t just a good decision for 
your career – it’s about gaining the skills you need to adapt 
and deal with situations in the real world. That’s something we 
achieve by combining our expertise with new teaching and 
learning methods.

So whatever job or industry you’re interested in, emlyon 
business school is the obvious choice if you want to gain the 
core knowledge you’ll need, acquire deep analysis skills, learn 
how to network – and, above all else, adopt a radical new 
approach to the world. Here, you’ll learn how to learn. How to 
create. How to reinvent. How to work.

Does this sound like you? Do you share our thirst for 
knowledge? Do you want to become an early maker? See for 
yourself whether our programme is really suited for you.
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from knowledge to skills,   
talents & innovation 

The economic and societal stakes are high – and the need for 
adequate teaching and learning is equally pressing. 
As a student and future manager, you’ll naturally need to gain 
a deep insight into the core concepts, methods and tools of 
management across the main traditional disciplines. But if you 
really want to stand out from the crowd, you’ll need to be able 
to take a step back and question the assumptions that underlie 
these models. 
In other words, you’ll need a keen eye for analysis, critical 
thinking and perspective.

•   We don’t just teach you knowledge and skills – we develop 
your talent.

•   We don’t just teach you to think, do and interact with others 
– we open your eyes to the future, and teach you to think 
critically and develop in a flexible way.

•   It’s our aim to unveil, prepare and foster your talent as an 
entrepreneur – as an active player in creation, transformation, 
innovation and change.

Our experience and research have shown that this creative 
talent is something that can be taught. Here at emlyon 
business school, our role is to make the most of your potential 
and turn you into a maker.

At emlyon business school, we’ve developed a long-standing 
reputation as one of Europe’s leading institutions when it 
comes to research, working closely with the business world 
and understanding the intricacies of the entrepreneurial 
process. What’s more, our more recent research work (entailing 
MOOCs about effectuation, design thinking, etc.) has created 
a solid teaching and learning foundation, ensuring that we 
are well prepared to meet the demands of value creation and 
innovation.

Creative Learning by emlyon business school gives 
you a chance to analyse, test, invent and act through 
experimentation.
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emlyon business school 
delivers technical 
management knowledge 
and expertise (both 
generalist and specialist)

• based on cutting-edge research
• that reflects the realities of business
• that is aligned with the real-world challenges 
   of digital technologies and globalisation

emlyon business school 
opens your mind 
to system approaches,
ecosystems and networks

• cross-disciplinary approach, system-based vision, 
   capacity for integration (science, business, etc.)
• political skills, relational intelligence, coaching ability
• ability to operate within both physical and virtual 
   networks
• ability to operate in new environments (cultures, 
   geographies, disciplines, etc.)

emlyon business school 
expects you to be 
diligent, value-driven 
and responsible

• forces you to develop your own identity 
   and convictions
• requires you to think ethically about your actions 
   and understand the impact of your decisions
• invites you to manage differently

emlyon business school 
reveals the maker 
inside you

• development of your career and life plan
• self-awareness and understanding of your
   leadership method
• developing your abilities to be proactive, 
   to make and to create

lyon business school 

lyon business school 

emlyon business school 

emlyon business school 
develops your capacity 
for innovation

• we teach you to create away with preconceptions 
   and think outside the box
• seek and give feedback, learn through trial-and-error 
   and produce experimental prototypes (conceptual 
   vs. practical, supply vs. demand, idealism vs. reality)
• gain deep insight into the entire innovation process, 
   from creativity to project design (working 
   methodology) and implementation (application 
   in a specific context)

emlyon business school 
teaches you to discern 
the impact and challenges
of the new digital economy 

• master digital tools and technologies (social media, 
   blogs, serious games, MOOCs, interactive apps, 
   big data and analytics), imagine new uses and 
   understand the corresponding limits and risks
• adapt quickly, show agility and responsiveness, 
   experiment, share knowledge and experience, 
   work in a team, work remotely, work in asynchronous 
   mode, etc.
• digital technologies also affect the core components 
   of management/leadership as a discipline, 
   fundamentally changing the traditional fields of 
   management and business

lyon business school em
develops your capacity 

em
teaches you to discern 
the impact and challenges
of the new digital economy 
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creativity 
& learning hub

We have the premises and tools (connected content available 
24/7, 365 days a year, in full-web environment, connected 
objects, book reservation with drive system, high-spec search 
interface, iPad loans, etc.) and of course the right philosophy 
and skills.

The new Creativity & Learning Hub is here to support the 
school’s new teaching and learning methods. It reflects the 
impact of digital technologies and changing practices. If you 
want to deal with the information boom but aren’t a big data 
expert, you need to select the appropriate data, and publish 
and share content on a specific theme to supplement your 
theoretical learning. You’ll also need to develop a range of 
IT and computing “soft skills”, including monitoring, content 
curation, copyright law and augmented reality. As an emlyon 
business school’s student, you’ll have access to all of these 
resources, methodologies and exchange platforms – so you’ll 
understand exactly what coworking and collaboration really 
involve.

Focus on Codapps innovation
-
emlyon business school has launched the very first MOOC on 
multi-platform native app development, designed for beginners 
and delivered in English. This MOOC, the only one of its type 
in the world, is named CODAPPS and is hosted by Coursera. 
It gives participants the skills they need to develop their own 
mobile apps and publish them on Google Play Store, Apple 
AppStore and Windows Store.

We included the MOOC in our programmes since 2015, giving 
students a chance to familiarise themselves with these skills at 
an early stage of their education. Indeed, these skills are quickly 
becoming essential in all business environments. Clément 
Levallois, professor and creator of the MOOC, has already given 
presentations about his creation in several European cities, 
alongside students with a passion for digital technologies. He 
interacts with students regularly, in both official and informal 
settings.

www.codapps.io
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CRÉDIT AGRICOLE
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connecting people, 
data and innovations
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—
BRAIN BUBBLES,
SILENT ROOMS, ETC.

—
COLLABORATIVE 
INNOVATION
AREAS

—
DATA-VISUALISATION
WALL

—
CONNECTED
CONTENT

—
NETWORKING 
AREAS

—
CUTTING-EDGE 
HARDWARE, 
CONNECTED OBJECTS

—
DIGITAL 
CONTENT 
AND BIG DATA

“ As the world becomes a more connected place, 
I am happy to see emlyon business school embark on 
the smart business school plan to personalise education 
globally. Such innovations will keep the school at the 
forefront of business education. ” 
-
Inderjit SINGH // 
CEO, Solstar International // 
Chairman, Nanyang Technological University

CREATIVITY &
LEARNING HUB 

CRÉDIT 
AGRICOLE



The MSc in Management: excellence and 
performance that make the difference.
Explore the programme structure, pathways and 
key points in your learning journey.
-
dominique LE MEuR // 
Programme Director

key points
•    Personalised programme with core management 

subjects, two levels of specialisation, plus an infinite 
range of combinations

•    Flexible predefined or custom-made programmes 
with 40 study pathways and more than 200 optional 
modules

•    All underpinned by entrepreneurship and innovation

•    A multi-site approach with at least 12 months of 
experience abroad

•    Scalable, tailor-made career support, including 
individual coaching

•    Preparation for the job market with internships

•    Initial training in business creation with the ICE 
system, plus the option for students to set up their 
own business during their studies
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programme structure

SEPTEMBER SEPTEMBER

 Year
1

 Year
2

 Year
3

SEPTEMBER SEPTEMBER

Academic
content

Experiential
learning
systems

Experience
abroad

Activities
& services

Fundamental courses

Associative activities
Career support

Associative activities
Career support Lifelong career support

Business Creation
Initiation - New 

Venture Creation 
Basics project
(called ICE)

Internship I Internship II

Internship I Academic
exchange

Internship II

Specialisations - I Specialisations - II
Lyon or Shanghai

Specialisations - II
Lyon or Shanghai
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Explore tailor-made pathway options: dual-award programmes with our partners in France (French proficiency required) or abroad 
(Germany, Finland, Russia), the start-up pathway, the non-profit pathway, etc.

Create your account to see sample courses on our website.

programme teaching  
and learning framework



a programme 
for every career plan
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During your 2-3 years of study, you’ll alternate between 
periods of academic study at emlyon business 
school, business internships, exchanges with partner 
universities and non-profit projects, helping to boost 
your employability at the end of your course. The school’s 
teaching and learning method is founded on the principles 
of personalisation and fl exibility, giving each student an 
opportunity to build his or her own career and life plan.

To make sure each student’s pathway forms a coherent 
whole, emlyon business school uses an innovative 
system that combines core management subjects, 
an initial level of specialisation (Initial Study Pathway) 
and a second level of specialisation (Advanced Study 
Pathway). This staged approach is designed to ensure 
that students make the right choices and that their 
studies are aligned with business and market demand.

•  The Initial Study Pathway: this is an initial level of 
specialisation that involves in-depth learning in a 
particular area of expertise. On this pathway, students 
may also complete an initial internship directly 
related to their choice, giving them an opportunity to 
immediately apply what they have learned. 
Examples: digital marketing, entrepreneurial 
management, economics & strategy, corporate law, 
global value chain management, etc.

•  The Advanced Study Pathway: this is a second level of 
specialisation that builds on the Initial Study Pathway 
by focusing on a specifi c sector or business line. 
Once again, students may complete a second 
internship directly related to their choice and, 
potentially, to their fi rst job. Examples: fi nance and risk 
management, innovation marketing & management, 
ethical & socially responsible business, data sciences 
for business, etc.

+

+

+

“What’s unique about emlyon business school 
is that the optional subjects off er a genuine 
choice.”
-
Mickaël MARINHO //
MSc in Management graduate
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Initial Study Pathway

European Human
Resources Management

SAMPLE PATHWAY

N°1

Advanced Study Pathway

 Management of 
International Project 

Target Job

Global A�airs 
Project Manager

Project & Management

Initial Study Pathway

Finance Accounting,
Management 
& Economics

SAMPLE PATHWAY

N°2

Advanced Study Pathway Target Job

Private Equity 
Associate

Entrepreneurial Finance 

Initial Study Pathway

Entrepreneurial
Management

SAMPLE PATHWAY

N°3

Advanced Study Pathway

Innovation &
Entrepreneurship 

in Asia

Target Activity

Business
Creation

Business Creation

Initial Study Pathway

Economics
& Strategy

SAMPLE PATHWAY

N°4

Advanced Study Pathway

Politics of Change 
& Social Innovation

Target Job

Junior
Consultant

Strategy & Consulting

Initial Study Pathway

Digital & Multichannel
Marketing

SAMPLE PATHWAY

N°5

Advanced Study Pathway

Data Science
for Business

  

Target Job

Innovative Marketing
Product Manager

Marketing

Finance, Insurance
& Risk Management



We make new connections and unveil your talents, preparing you 
to enter the professional world, enhancing your employability 
and offering you opportunities that directly reflect the demands 
and realities of the world of business. We do this by planning and 
organising your modules and lessons appropriately and ensuring 
that the content of our programmes gives you the knowledge and 
experiences you’ll need in the real world.

This is where our value-added lies – in our professors, researchers, 
career support teams and partner businesses.

Here at emlyon business school, we offer exciting new opportunities 
each and every day. Your job is to organise your time so that you’re 
available to grab these opportunities when they arise.

connecting 
and unveiling
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breaking down the barriers 
between the worlds of education 
and business

our global partnership with 

In January 2015, Michael King, Vice President of Global 
Education Industry at IBM’s head offi  ce in New York, 
announced that the fi rm had chosen emlyon business 
school as its partner for a new learning ecosystem named 
“Smarter Business School”. This new initiative off ers students 
comprehensive, digital-driven programmes using IBM’s Cloud 
technology and the IBM Studio design Thinking concept.

This project is all about fostering creativity among students 
and professors alike through innovative teaching and learning 
methods and entrepreneurship. Our aim is to use revolutionary 
digital technologies to deliver content tailored to each 
student’s needs, no matter where they are in the world or in 
their career.

Just as Netfl ix users can choose how to consume their 
entertainment, you can decide when, where and how to learn. 
With IBM’s expertise in big data, analytics and cognitive and 
analytical technologies and emlyon business school’s vast 
teaching experience, we can off er a truly personalised training 
system that refl ects each learner’s specifi c needs.

We use IBM’s SoftLayer cloud infrastructure to deliver 
interactive, mobile and collaborative technology that is fully 
adaptable to your requirements. What’s more, our partnership 
with IBM gives you access to expert insights about the fi rm’s 
customers worldwide.

15

“emlyon business school has committed itself to an 
ambitious digital transformation programme with IBM that 
is a world premiere. our partnership will radically transform 
the educational model through a new and innovative learning 
and teaching experience.” 
-
Nicolas SEKKAKI // 
President // IBM France



teaching and learning methods 
that refl ect business realities

Our thematic clusters further enhance our insights and close 
relationships with the business world, focusing on three key 
themes that span the boundary between content and research:
Entrepreneurship & Growth, Work & Organizations, and 
Lifestyles & Consumption. These clusters draw on inputs from 
our research centres and are connected with businesses, 
ensuring we produce modules, publications and events that 
directly refl ect real-world analysis work. Our partners and 
contributors include KPMG, BPI France, Kyocera, Apicil, IBM 
and the World Entrepreneurship Forum. Modules inspired by 
these clusters and based on feedback from businesses include: 
Junior Start-Ups, Corporate Evaluation Practices, E-business, 
Sociology of Markets and Consumption, Entrepreneurship and 
Business Development, Challenges of Robotics, Big Data, etc.

Our teaching and learning methods also involve practical 
case studies and real-world business examples. Many of our 
professors and teaching and learning managers are directly 
involved in the world of business and collaborate on chairs, 
once again drawing inspiration and analysis from practical, 
hands-on experience. Our chairs include Eco-Emballages, 
KPMG, Caisse d’Epargne, Toupargel, Greater Lyon and 
Hutchinson.

discover knowledge.em-lyon.com

focus on our partnership with Carrefour 

Under this partnership, small groups of students work on a showroom marketing challenge submitted by Carrefour France. 
Their task is to get consumers to test a product in-store before buying it online at discounted prices.

The Carrefour challenge involves a “flipped classroom” and “kite style learning” approach. Students conduct research and 
fi nd information before the week-long classroom and learning programme studied beforehand. The face-to-face time is 
then conducted in an interactive manner, with students encouraged to express their ideas. They then receive guidance and 
feedback to reorient these ideas.

One month before the fi rst classroom session, the students begin receiving suggested fun tips and potential lines of 
investigation. On the day itself, the specifi cations are revealed by the company’s bosses and the teams are subjected to 
paradoxical requirements based on a complex scenario. The sessions involve a mixture of group briefings, role-plays, 
creative workshops and improvised drama, with the students using the collaborative environment and tools available at 
the LearningLab.

The recommendations are then presented to the Carrefour panel. This occasion provides students with an opportunity to 
gain insights and ideas from an audience with a diff erent mindset in comparison to more experienced executives, and to 
identify potential talents.
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among emlyon business school’s main partners
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As an emlyon business school student, you’ll have 
access to 20,000 internship and job offers, and a chance 
to attend the Careers Forum where you can rub shoulders 
with more than 100 key partner companies each year. 
You’ll also be invited to visit businesses and you’ll receive 
plenty of materials and advice from our careers service, 
including thematic workshops, career plan preparation 
support, networking and business coaching, personal 
marketing, meetings with experts and professionals, 
online resources and media training.

emlyon business school has close ties with both 
business and recruitment partners (head-hunters, 
industry-specifi c recruitment consultancies, WATsUP4U, 
etc.). This gives you access to key insights and exclusive 
off ers. The use of digital technologies also means you get 
a highly personalised approach, where you can make the 
most of face-to-face time. You’ll learn the ins and outs of 
speed-networking, video exercises and pitches. The key 
to success is effi  ciency.

Through challenges and real-life role-plays, you’ll have 
a chance to experiment, get a feel for life in a business 
and learn more about yourself and your future host 
company. Our partner businesses target emlyon business 
school as one of their leading sources of recruitment 
in Europe. They want access to your potential and will 
immerse you in a real-life situation that will prepare you 
for future work. You’ll take part in a challenge, work 
alongside businesses on practical case studies, act as an 
ambassador, spend a full day immersed in their teams, 
and benefi t from many other opportunities. For example, 
you might enter the McKinsey Next Generation Women 
Leaders Award, act as an ambassador for future recruits 
to the Inbev Graduate Programme, attend specialist 
investment banking coaching sessions with Alumneye, or 
take part in the LVMH day, the BCG Strategy Cup or the 
Henkel Innovation Challenge. These opportunities, and 
many others besides, these ones will give you a chance to 
put your learning into action, in a warm and welcoming 
setting.

Once enrolled, you’ll have access to the emlyon business 
school forever alumni network and the world of business 
clubs. You can use the online directory to identify key 
contacts in the business world, attend lectures and 
conferences by professionals, and start the important, 
lifelong process of networking. Get all the benefi ts of the 
MSc in Management - Grande Ecole alumni networking 
without having to wait until you graduate. Here are 
just some examples of the opportunities available 
to members: dinner with Jean-François Cirelli, Vice-
President of GDF Suez; meeting with Swatch in Geneva; 
discussion with an alumnus who is now Vice-President of 
Tiff any & Co; lectures and conferences about start-ups 
with our business angels club; luxury & digital themed 
evening in Hong Kong with a US social media expert from 
MIT, etc.  

a new way to connect 
with the business world
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“Through our partnership with emlyon business school, 
we’ve set up a series of unique events such as the “48h 
recruiting challenge”. It’s an extremely fruitful partnership, 
and the school’s Career Support and Employer Relations 
department is highly eff ective. as a result, emlyon business 
school has become one of Procter & Gamble’s key recruiting 
targets.” 
-
Anne Claire COSTES //
VP Marketing // Procter & Gamble // Geneva

1st internship

Schneider
Electric

Grenoble, France

Dushyant’s experience

2nd internship

Nissan 
Europe SAS
Paris, France

 1st job

Nissan 
Europe SAS
Paris, France

Emir’s experience

Printemps
Paris, France

Louis Vuitton
Paris, France

2nd internship

Zongyi’s experience

 1st job

1st internship

Bel
Paris, France

2nd internship

Attijari Corpo-
rate Finance
Casablanca, 

Tunisia

 1st job

Deloitte France
Paris, France

(2016 graduate) – India

(2016 graduate) – China

(2015 graduate) – Tunisia

Areva
Beijing, China

1st internship

Semester on
Asian Campus

Shanghai,
China
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Explore, learn and imagine new ways of doing things.
Reinvent and build with entrepreneurs, innovators and
change-makers. Take responsibility and open your mind  
to new worlds.

early makers 
spirit
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giving you  
that important grounding  
from business creation

The Initial Training in Business Creation (called ICE) module 
is truly unique and gives the school its cutting edge when it 
comes to entrepreneurship. 

As well as gaining core skills in management, groups of three 
or four students also have a chance to work on a virtual 
project and experiment with business creation. The aim of 
this educational and experiential exercise is to give students an 
opportunity to put their theoretical learning in practice, and to 
get their first taste of entrepreneurship. 

The ICE module covers several different disciplines, such as 
marketing, human resources and finance, giving students an 
introduction to management – especially those who have 
had no formal teaching in this field. The module also relies on 
teamwork, giving participants an all-important opportunity to 
get to know each other and transition seamlessly into life at 
school. 

Students embark on a wide variety of projects, from 
collaborative restaurants to high-tech start-ups, and cover 
all sectors, including those with an international flavour (e.g. 
services for expats in China, custom vegetable gardens for city-
dwellers, or hotlines for senior citizens). Those who wish to take 
their projects further can then use one of the various business 
creation support facilities that the school offers, such as the 
start-up pathway or the business incubator.
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    key aims  
    of the ICE system
    - 
•   To give students a grounding in business creation and give 

them a basic understanding of entrepreneurship and its 
multiple facets

•   To give students the motivation, confidence and skills they 
need to become makers

•   To address the core concepts of value creation (economic, 
social, etc.)

•   To learn about teamwork, creativity, diligence and 
perseverance

the start-up pathway
- 
For students who don’t want to wait until graduation to start their 
own business, emlyon business school offers an Advanced Study 
Pathway option in which students can work on their own business 
concept. Successful projects may then be eligible for support from 
the emlyon business school incubator, following a selection process.  

an 85%
five-year
survival

rate

1,250
companies

set up 

12,000
direct jobs

created

1,500
supported

project
developers

The emlyon business school incubator



making new connections 
and introducing you 
to new worlds

Ultimately, this is why our school has acquired its leading 
reputation for entrepreneurship. emlyon business school 
began its pioneering entrepreneurship research and 
teaching work some 30 years ago, when the subject was 
still little-known. 

Today, it boasts France’s leading university incubator 
and an extensive network of partners (experts, business 
angels and international contacts). Building on its unrivalled 
expertise in the fi eld, the school founded the World 
Entrepreneurship Forum in 2008 – the world’s premier 
entrepreneurship think-tank that now has 1,000 members in 
more than 80 countries – and bringing the school’s reach to 
new horizons. 

As early as 2012, the school opened a FabLab for its 
innovative new programme, named I.D.E.A. (Innovation, 
Design, Entrepreneurship & Arts), and more recently it has 
set up a digital FabLab for all students where they have 
a chance to participate in the Makertour and get the full 
“business mediation” experience – the interface between 
the worlds of science and business.

Students on our MSc in Management - Grande Ecole 
get unique insights into these new trends and are fully 
immersed in this entrepreneurial culture, giving them the 
can-do attitude and value creation mindset they will need 
when in a managerial position. 

Take part in the Junior World Entrepreneurship Forum and 
attend annual meetings of 10,000 students, in France and 
worldwide, across all disciplines but all with one thing in 
common – the motivation to create wealth and deliver 
social justice for the world of the future.

Find out more
www.world-entrepreneurship-forum.com
junior.world-entrepreneurship-forum.com
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Kazuo InaMoRI, founder of Kyocera and KDDI and saviour 
of Japan airlines, gave the keynote speech at a conference 
entitled “How can altruism contribute to business growth?”

Bernard BEllETanTE, Tony PaRKER, Bruno BonnEll and 
Gaëtan MullER at the partnership agreement signature 
event Tony PaRKER academy and aSVEl Basket

World Entrepreneurship Forum

Brieuc SaFFRé,  
Circular Economy and Design Thinking Consultant

meeting
leading
figures

200 events
per year

1,000 partner business
worldwide

some of our guests in 2015/2016 
- 
•  Prof. Howard ALDRICH, University of North Carolina
•  Bruno BONNELL, CEO, Robopolis
•  Jean-Marie CAVADA, Member of the European Parliament
•  An DEWAELE, SVP Talent & Competence Management - 

Volvo Group
•  Général Thierry DUQUENOY, Second-in-command of  

the French national air defense
•  Richard EU, CEO, Eu Yan Sang, Singapore
•  Dr. Jeff KOLB, Data scientist, Twitter
•  Letizia MORATTI, Businesswoman, teacher and Italian 

politician
•  Chief NYAMWEYA, Businessman and author, Kenya
•  Pascal PICQ, Paleoanthropologist, member of the Collège de 

France
•  Max W. RöMER, Founding Partner and Managing Director, 

Quadriga Capital
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If you want to be truly inspired and achieve personal 
development, you need to learn from the best. That’s one of the 
things that business schools such as ours do extremely well. 

We create opportunities for students to meet and talk to 
leading figures – truly magical experiences. You’ll have plenty of 
these opportunities during your time here, as we invite CEOs, 
leading social figures, entrepreneurs and celebrities to come 
along and deliver surprising and revealing insights. emlyon 
business school also organises conferences and events with 
guests from the FORUM and NOISE student associations, an 
annual TEDx event, and meetings with leading personalities.  



giving you hands-on 
experience of globalisation

key figures of employability

influence: roles

penetration: industries

reach: location of first job

time between graduation and first job

65%   contract signed before graduation

31%     contract signed within 6 months of graduation
     

young graduates 2016 employment survey extracts
(2013, 2014 and 2015 graduates)
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In addition to the diversity of courses and global academic 
contents, the diverse campus populations (students 
from 80 diff erent nationalities) will entail an international 
approach and experience. Students from the MSc 
in Management programme are required to have 
international experience. This can be done in a number of 
different ways, including internships abroad and experience 
of expat life with one of our 80 graduate contacts located 
worldwide, academic exchange opportunities, or study at 
our Shanghai campus.

As the first business school to open a campus in China, 
emlyon business school has reached a new milestone in 
2016 by establishing a brand new business school with its 
partner, East China Normal University, entitled Asia Europe 
Business School (AEBS).

With its 5,000 m2 building, the AEBS campus is situated 
in the Minhang District education park, in the very centre 
of Shanghai and close to the technology park which hosts 
the R&D centres of large, international fi rms and Chinese 
companies.

The school off ers core study pathways and optional 
modules, company visits, consulting missions, and Asia-
themed conferences and workshops. Students have a 
life-changing experience as they sample the city, student 
life and our new campus.  

opt for an international 
exchange with one of our 
145 academic partners 
worldwide

and gain an insight into alternative teaching methods 
in a management discipline of your choice, connected 
to your study at the school. If you prefer to spend more 
than a semester abroad, you can sign up for a dual-
award degree and spend a full academic year at a partner 
institution. emlyon business school off ers dual-award 
degree programmes with the Moscow Academy of Finance 
(Russia), WHU (Koblenz, Germany), EBS Business School 
(Wiesbaden, Germany) and Hanken School of Economics 
(Helsinki, Finland).  

See our full list of academic partners in Europe, Asia and 
the Americas at:
www.em-lyon.com/msc-in-management_grande-ecole/
exchanges

50%
145 80

of lessons delivered in English

academic partners 
worldwide

graduate contacts 
worldwide

27,000  graduates in 107 countries
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the
foundations 
of excellence



points clés
chiffres clés
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“understanding the world is just as important as coding 
software. Choose a school that looks to the future, 
not the past.”
-
Laurent ALEXANdRE // 
Letter to my children  // We Demain N°11

     academic 
     excellence
     - 

•    Triple accreditation AACSB, AMBA and EQUIS
•    First AERES evaluation: A rating
•    7 research centres
•    130 permanent professors, 80 visiting professors,

29 teaching and research assistants, 586 experts
•    10 dual-award degrees for the MSc in Management

     excellent job 
     prospects
     - 

•   School founded in 1872 by industrial leaders from Lyon
•   20,000 internship and job off ers each year
•   96% of graduates secure a position within 6 months of 

graduation, and 61% before the end of the programme
•   27% of fi rst jobs abroad, 65% in Paris
•   1,000 partner businesses and more than 200 visits to the 

campus each year
•   emlyon business school ranked 26th in the global top 100 

Global Employability Ranking The Times Higher Education – 
November 2016

     global excellence
     - 

•   Campuses in Casablanca and Shanghai
•   80 nationalities, 40% of students from outside France
•   50% of lessons delivered in English, 8 foreign languages 

taught
•   40% of professors from abroad, representing 19 nationalities
•   145 international exchange agreements
•   A network of 27,000 alumni in 107 countries, with 80 key 

contacts
•   Founder of the World Entrepreneurship Forum in 2008
•   Lyon, a university city with a student population of 

150,000 and more international companies than any other 
region in France

    excellence
     in diversity
     - 

•   30 student associations with more than 300 active student 
participants each year

•   Number 1 programme for social integration, with 450 
mentees receiving support each year under the Multi-campus 
Multi-district Link scheme

•   40 diff erent sports available on-campus or at partner 
facilities

•   All students become lifelong members of the alumni network 
upon joining the school

•   Cooperation with partners and experts in other disciplines 
(design, art, science, etc.) both in France and abroad



The Research Centre for Entrepreneurial Finance 
(ReCentFin)

ReCentFin’s major contribution is the creation and 
dissemination of research on entrepreneurial finance to 

enhance transparency and mutual comprehension between 
entrepreneurs and financiers.

Organisations, Careers and New Elites

research centre (OCE)

OCE conducts political and critical analyses of 
organisations and management, seeks to understand 
organisational change and explores alternative labour 

organisation and social living models.

Centre for Financial Risks Analysis (CEFRA)

CEFRA’s research work focuses on risk analysis.  
Its aim is to stimulate discussion and interaction between  

the disciplines of corporate finance, financial markets, insurance 
and risk management. 

transforming and revealing  
your talent 
the key to excellence

In 2010, AERES gave the emlyon business school research 
laboratory the maximum grade of A+ for its project. This 
mark reflected the sheer size of the laboratory, the extent of 
its activities, its commitment to addressing key themes and 
disciplines, the quality of its publications, and the breadth 
and depth of its links with businesses and socio-economic 
networks.

Explore our research centres:

French Corporate Governance Institute  
(IFGE) 

IFGE is one of the leading corporate governance  
and leadership research centres in France. It examines 

governance from a unique perspective:  
the political legitimacy of the entrepreneur. 

Entrepreneurship Research Centre

The Entrepreneurship Research Centre focuses on five key 
topics: the innovative business start-up process, organisational 
entrepreneurship, teaching and assessing the effectiveness of 
entrepreneurship training programmes, assessing public policy 
covering business start-ups and takeovers, and the processes 

behind fast-growing start-ups. 

Transforming Markets, Changing Lifestyles 
research centre

The Transforming Markets, Changing Lifestyles research centre 
seeks to enhance our understanding of the relationships 

between markets and lifestyles. It focuses on four subjects:  
usage and experience; technologies and innovations, 

infrastructures and business; institutions and categories. 

Work & Organizations research centre

The Work & Organizations research centre aims to aid  
the understanding and improvement of performance 
and well-being at work, in view of current and future 

organisational and professional transformations.
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Our professors possess cutting-edge knowledge, design innovative teaching and learning methods, connect with experts and the world 
of business, and interact with some of the world’s leading academic networks. emlyon business school is an academically outstanding 
institution, as evidenced by our partnerships and collaborations with colleagues from Stanford and Babson College, for example. 
Below are details of some of the professors involved in your programme:

From left to right: Christian FRIEDEMANN, Christophe HAAG, Olivier Le COURTOIS, Mar PEREZTS, Alice RIOU, Philippe SILBERZAHN

Christian FRIEdEMANN
- 
Christian is a German-speaker with a PhD in Business Administration 
from the University of Hamburg. He has extensive professional 
experience, including stints at strategy consulting fi rm Roland 
Berger and Siemens. Affi  liate professor, coach and expert in 
organisational transformation strategy, he also teaches courses on 
innovation and entrepreneurship.

Christophe HAAG
- 
Researcher, speaker, essayist and associate professor of 
organisational behaviour, Christophe teaches every year at the ENA 
and speaks at conferences around the world. He is also a columnist 
for the Harvard Business Review. He is interested in the human 
brain and particularly in the “intelligent” use of our emotions and 
our intuitions in daily life. He works with writers, fi lm directors, 
former members of the RAID (Army offi  cers), neuroscientists, 
CEOs of large companies and SMEs and journalists. He has 
published three books that have attracted media acclaim in France: 
“Génération QE”, “La Poulpe Attitude”, “VOX Confi dential” and 
“Contre nos peurs, changeons d’intelligence”.
www.christophe-haag.com

Olivier LE COuRTOIS
- 
Olivier is a Professor of Finance and Insurance at emlyon business 
school. He is also the Director of the Centre for Financial Risk 
Analysis (CEFRA). He is accredited to supervise research, holds 
a PhD in Management Science and an Agrégation in physical 
sciences. An alumnus of École Normale Supérieure de Lyon, he 
specialises in derivatives, stochastic processes and the application 
of mathematical models to fi nancial markets. He is well-respected 
among his peers for his research work, has received numerous 
offi  cial awards and is regularly invited to share his expertise at 
international events. Alongside his academic credentials, he also 
boasts in-depth knowledge of Japan (gained primarily during his 
time as an engineer at Crédit Suisse First Boston in Tokyo). Olivier 
teaches courses on derivative pricing, fi nancial decision-making, 
fi nancial mathematics and model implementation.

Mar PEREZTS
- 
Mar is an Associate Professor in the Management, Law and Human 
Resources department. Originally from Mexico, she graduated 
from the Ecole Normale Supérieure d’Ulm in Philosophy before 
pursuing her studies with a PhD. She has also carried out research 
work in Canada and Italy. Her research is transversal, and seeks to 
link managerial and organisational questions. Her work has been 
published in the Journal of Business Ethics, Organization and the 
European Management Journal, for which she also acts as a reviser. 
She is also a member of the OCE Research Centre.

Alice RIOu
- 
Alice holds a Master’s degree (DEA) in Management Science from 
IAE Lyon III, a Bachelor’s degree from Worcester Polytechnic 
Institute in Boston (USA), and an MBA in Marketing from City 
University, London. She is Associate Professor of Mass Retail 
Marketing in the Markets and Innovation teaching and research 
unit. She has close ties with the business world and is involved 
in developing innovative teaching and learning methods. She 
coordinates the L’Oréal Brainstorm across 48 countries and has 
developed case studies for Moët et Chandon, Henkel, Dagobear 
and Gillette. She teaches on the MSc in Management - Grande 
Ecole, and leads working groups focusing on fi eld studies and 
robotics.

Philippe SILBERZAHN
- 
Philippe is an Associate Professor specialising in strategy, 
innovation and entrepreneurship. He studies how businesses deal 
with radical uncertainty and how large organisations cope with 
disruptions, strategic shocks and complex problems. He has over 
20 years of industry experience as an entrepreneur and CEO 
in France and abroad (Singapore, India, USA, etc.). He holds an 
MBA from London Business School and a Master’s degree (DEA) 
from Paris I Sorbonne University, and completed his PhD at Ecole 
Polytechnique.
@PHSILBERZAHN
philippesilberzahn.com
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join us
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the application
& selection process

Admission conditions

Admission to the MSc in Management - Grande Ecole is 
coordinated by the International Admissions Service, which 
centrally manages the selection procedures for fi ve French 
business schools. 

https://www.sai.cci-paris-idf.fr

Requirements
•   Bachelor’s Degree,
•   Management Test: GMAT, TAGE MAGE or GRE
•   English Profi ciency Test: TOEIC, TOEFL, IELTS (only for TAGE 

MAGE Takers),
•   SAI written test (Candidates must be under 30 years old 

when taking the selection test).

The MSc in Management - Grande Ecole also off ers an 
alternative track, on which students receive the same Master’s 
degree plus two degrees from our partners in Germany and the 
United Kingdom. Admission to this path is by a special selection 
process. 

For more information, visit our website 
www.msc-in-management/triple-european-degree/grandecole

Fees for 2017-2018

Fees for students joining emlyon business school in the 2017-
2018 academic year are €17,500 per year. 

This includes tuition fees, enrolment charges (administrative 
costs, contribution to the Conseil de Corporation, school sports 
activities and international mobility insurance), and lifelong 
membership of the emlyon business school forever alumni 
network. Students who do not complete their course in two 
years will need to pay additional enrolment charges of €500 
per supplementary year.

Funding

The school may off er grants to students, based on an 
assessment of their application. Students applying to emlyon 
business school are also eligible for funding schemes in a 
number of diff erent countries, and the school has negotiated 
preferential agreements throughout the world. Students can 
also gain additional funds through internships and missions. For 
further details about funding options, visit the funding section 
of our website and create an account to see further details.
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“I chose emlyon business school because it off ers me 
a fl exible, international programme that helps me learn 
eff ectively.”
-
Yishan MA // 
Current student of the MSc In Management - Grande Ecole



live your student life
to the fullest

Once you have enrolled and joined the school, you’ll receive 
support and detailed information to help you settle in 
(administrative procedures in France, budget, accommodation, 
visa, etc.). 

Students have access to some 30 associations, grouped into 
6 clusters: Adventure, Media, People and Sharing, School Spirit, 
Business, and Expression and Culture. These associations 
organise a whole host of different activities, including 
festivities, sporting and official events, social and charitable 
commitments, art and culture shows, consulting missions, 
media work, etc. These provide students with opportunities 
to meet new people, learn how to manage a budget, work 
in a team, understand how to work with customers, manage 
schedules and, of course, make friends with peers from their 
year group. 

Foreign students, meanwhile, have plenty of opportunities to 
mingle with French students and take part in a wide range of 
dedicated activities supported by student initiatives and two 
special student associations. 

Find out more online and via Facebook
www.jwef.fr
facebook.com/jwef
http://international-link.blog4ever.com
emlyon/studentslife 

Croizpak 2016 organised by 
emlyon business school Club Voile association

© Declic

“Getting involved in student associations at emlyon business 
school is more than just an experience. It’s our fi rst chance to 
take risks and learn lessons you can’t get in the classroom. 
It’s also a great way to build friendships that will last long 
after we leave the school.” 
-
Philippe SARAIVA //
Student and President of the Student Body Association
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living in Lyon

Lyon, a global city

Lyon stands within Europe’s sixth-largest region. It is one 
of the most attractive cities for European investors and is 
home to more international companies than any other region 
in France. This university city, with a student population of 
150,000, also hosts a number of corporate head offi  ces and 
international organisations (Interpol, Euronews, etc.). The city 
boasts recognised expertise and competitiveness clusters in 
the following sectors: biotech and healthcare, environment 
and digital entertainment (video games, cinema, audiovisual, 
animation and interactive multimedia). 

Lyon’s history dates back 2,000 years. 

The city is home to a UNESCO World Heritage Site, 
is one of Europe’s top fi ve tourist destinations and 
is known for its gastronomy, with no fewer than 15 
Michelin-starred restaurants. 

It boasts the perfect location for student living, near the 
French Riviera and the Alps and just 2 hours from Paris 
by high-speed rail. 

Lyon off ers a wide range of activities and cultural 
events, including Les Nuits Sonores (electronic music 
festival), the Fête des Lumières (December lights 
festival), Les Nuits de Fourvière (culture, concerts, 
etc.), the Biennale de la Danse and the Biennale d’Art 
Contemporain. Living in Lyon brings all these things to 
your doorstep. 

www.onlylyon.org
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Lyon, a vibrant place 
to live and create



new learning
environment

Studying on an emlyon business school campus is a life 
experience fi lled with innovation. emlyon business school 
campuses have been totally redesigned and are places 
of learning which off er state-of-the-art technological 
resources. They are also fun, social places to live, work, 
connect, eat, enjoy and relax.

Innovative rooms to reinvent future teaching
- 
All emlyon business school campuses have a number of 
innovative tools for learning, exchanging and creating: 
Creativity & Learning Hub, Learning Lab, interactive 
whiteboards, whiteboard walls, Apple TV/tablet, creativity 
boards and more… A refl ection of innovative teaching, 
these facilities augur the teaching of tomorrow where 
school is not only a place for learning, but also a place 
where we learn to learn, to deconstruct and reconstruct 
knowledge.

The development of the FabLab is based on the I.D.E.A 
programme model. The FabLab lets us visibly perceive an 
innovation in the form of a tangible or intangible model. 
In short, it is a place to discuss projects and make them a 
reality. You can make “just about everything”. The FabLab 
is a forum for learning and training, a platform for 
social, digital and economic innovation, a community of 
resources, skills and training.

Online living and leisure areas to work everywhere, 
diff erently…
Bright, spacious work areas and specialised food 
establishments. You can also relax in the quieter areas or 
even play in furnished video game zones.

creativity & learning hub
- 
A clear example of the school’s changing learning methods 
in terms of the impact of digital but also changes in use. 
 
•  Individual or collaborative work spots (walk-in or 

bookable), discussion rooms.
•  Restaurant facilities and gaming room / Inspired by the 

new workspaces of Silicon Valley startups.
•  Brain Bubbles / Transparent bubbles used as meeting 

rooms.
•  Connected and innovative furniture
•  Content curation / This technology is used to select, edit 

and share the most relevant content for a given subject 
to aid theoretical learning.

•  datawiz Wall / This wall shows learning hub users 
a real-time animated display of e-book reading 
and consultation in libraries throughout the world 
(Scholarvox database). An intuitive control console 
enables visitors to search for a book and project its 
content directly onto the wall. The integration of its 
theme-based context suggests new titles to consult.
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“emlyon business school is a truly pioneering institution. 
By addressing the challenges that will face managers 
in the future, in our increasingly globalised and digital 
world, it is forging a new path of modernity and global 
excellence.” 
-
Jeremi NOdON // 
Graduate // Amazon Japon



Campus de Paris lyon-Ecully Campus

Saint-Etienne Campus

Paris Campus

Shanghai Campus

the campuses

Lyon-Ecully campus
- 
The business school’s historical campus is situated in pleasant, 
rural surroundings just 15 minutes from the centre of Lyon in 
the town of Ecully.
The buildings, located in a large 15-acre park, provide 
30,000 m2 of offi  ce and teaching space.
In line with the Business School’s digitalisation strategy, this 
space is under transformation, notably with the opening of 
the learning hub in 2015 and the 45/4 space. In 2016, the 
installation of the new incubator and makers’ lab, in the heart 
of the campus, has created the fi rst ever creativity & learning 
hub in Europe.
Two halls of residence - the Drakkar and the Galion - house 
over 300 rooms and studio apartments. 

Shanghai campus
- 
The new Shanghai campus opens in 2017, in partnership 
with East China Normal University. With its 5,000 m2 
building, the campus will be situated in the Minhang District 
education park, in the very centre of Shanghai and close to 
the technology park which hosts the R&D centres of large, 
international fi rms.

Saint-Etienne campus
- 
Ideally situated 15 minutes’ walk from the city centre with 
over 9,500 m2 of large, bright spaces on three levels, the 
Saint-Etienne campus combines the charm of a heritage-listed 
industrial building and rooms equipped with the very latest 
technology.

Casablanca campus
- 
Ideally situated in a strategic location of the city - the 
prestigious Marina - the Casablanca campus is a new facility 
comprising rooms equipped with the very latest technology.

Paris campus
- 
An ultra-connected and innovative site, the Paris campus is 
part of emlyon business school’s globalisation approach. The 
5,500 m2 Haussmann-style campus is located in the heart of 
Paris, next to “Gare de Lyon” train station.

emlyon business school has fi ve campuses: Lyon-Ecully, Shanghai, Saint-Etienne, Casablanca and Paris.

Casablanca Campus
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emlyon business school
CAMPuSES
-

LYON-ECULLY 
23 avenue Guy de Collongue
CS 40203
69134 Ecully cedex - FRANCE
em-lyon.com

SHANGHAI
East China Normal University
Global Education Center
3663, Zhongshan Rd North
Shanghai 200062 - PEOPLE’S REPUBLIC OF CHINA
www.em-lyon.com.cn

SAINT-ETIENNE
51 cours Fauriel
CS 80029
42009 Saint-Etienne cedex 2 - FRANCE
bba.em-lyon.com

CASABLANCA
Marina de Casablanca
20000 Casablanca - MOROCCO
casablanca.em-lyon.com

PARIS
15 boulevard Diderot
75012 Paris – FRANCE
paris.em-lyon.com

Visit our campuses on google street view
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affiliated to ambassador

CONTACTS
-

Website MSc in Management - Grande Ecole
www.em-lyon.com/master

Informations
grande-ecole@em-lyon.com
T. +33 (0) 4 78 33 77 09

www.facebook.com/emlyonbusinessschool
www.facebook.com/emlyonmscinmanagement

@emlyon

@emlyonbschool

www.youtube.com/user/emlyon


